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C
ities that achieve higher rates 

of entrepreneurship and new
 

business creation than the national 
average are better off. T

hey 
generate m

ore jobs, w
hich, in 

turn, lifts w
ages. W

hile cities m
ay 

be tem
pted to focus only on tech 

startups, expanding o
pportunities 

for residents to launch businesses 
that m

eet com
m

unity needs in 
retail, services, food production, 
and other sectors can have even 
greater im

pact.
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Enacting policies that strengthen 
sm

all businesses and expand 
o

pportunities for local 
entrepreneurs is one of the 
m

ost effective w
ays of reducing 

inequality and expanding the 
m

iddle class.

U
sing tw

o decades of data from
 

a num
ber of countries, one study 

found that areas w
ith m

ore sm
all 

and m
id-size businesses had low

er 
levels of incom

e inequality.
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Independent businesses help 
to sustain dow

ntow
n and 

neighborhood com
m

ercial districts, 
curbing spraw

l and autom
obile use, 

and enable residents to fulfill m
ore 

of their daily needs close to ho
m

e.

Local stores help to sustain 
vibrant, com

pact, w
alkable tow

n 
centers—

essential to reducing 
spraw

l, autom
obile use, habitat 

loss, and air and w
ater pollution.

Locally ow
ned businesses in dense, 

m
ixed-use co

m
m

ercial districts 
generate m

ore tax revenue for 
cities than spraw

ling sho
pping 

centers, w
hile also costing less in 

public services. 

Locally ow
ned businesses recycle a 

m
uch larger share of their revenue 

back into the local econo
m

y 
co

m
pared to chain stores and 

online m
ega retailers.

Local businesses foster com
m

unity 
cohesion and w

ell-being. T
he social 

fabric of a com
m

unity is tightly 
coupled w

ith the health of its 
independent businesses. R

esearch 
has show

n that com
m

unities w
ith 

a larger share of local businesses 
have m

ore social capital, stronger 
social ties, higher levels of civic 
engagem

ent, and better success 
solving pro

blem
s.
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